1. [bookmark: _GoBack]Social media hack! Video performs way better than static images. Use video in your ads (and on your wall) to increase organic reach and engagement. If you don’t have a video, make a slideshow with photos instead – Facebook deems that as video content. 

2. Increase your Google ranking and online exposure through organic content marketing. Organic marketing includes (but it not limited to)*

✔️ Posting on Facebook
✔️ Posting on LinkedIn
✔️ Blog writing
✔️ Posting videos on YouTube

*Remember to label your photos with relevant keywords before you upload them 👌

3. “I don’t need a website. I have a Facebook page.” said no one ever! Your website is the heart of your online presence. It’s your store front, the place that people expect to learn about your brand, your products and your services. Every business NEEDS a website. 

4. People are flocking to LinkedIn to increase their professional network, find leads and build their personal and business brand. Here are our hot tips for LinkedIn…

🔥 Publish articles that add value to the reader’s life. Talk about personal experiences and don’t be afraid to let your personality show. 
🔥 Create and regularly update your LinkedIn business page (if you don’t have one, get on it today!)
🔥 Try logon at least once a day and interact with the content in your feed, leaving comments and reactions to content in line with your values.

5. Facebook event tip! Publish posts within your Facebook event. This content will come up in the feeds of people who have said they are ‘interested’, reminding them to book or RSVP to your event.

6. Is your website not converting visitors into customers? Increase conversions by including more call to action buttons and removing any unnecessary steps in the sign-up process. Keep an eye out for more website conversion tips from <insert agency name>

7. Website enquiries running dry? Improve your website by adding your contact details in the top right-hand corner, loud and proud, making it easier for potential customers to get in touch. 

8. Would you walk past a sign that said ‘FREE diamonds’? Probably not. A Google My Business listing is a diamond in the rough. It lists your business in the Google search results, helping you increase enquiries, visits and sales. Create your Google listing today. 

9. Feel like you’re running out of content ideas? Try posting customer testimonials, tips on how to use your product or service, how to videos, inspirational quotes, information on trending topics and/or authentic content from your business. Don’t be afraid to experiment!

10. What platforms do I need to be on? Start by researching where your target audience are spending their time and go from there. Rest assured, your business doesn’t need to be on EVERY platform, just the ones that matter most to your business. Where are your customers spending their time online and what is influencing their purchase decisions?

11. Want to get more organic reach and engagement on your Facebook posts? Increase reach and engagement on social media by tagging local businesses or relevant people in your posts. 

12. Is your Instagram business profile looking a bit stale? Bring it back to life by creating a theme that attracts and engages followers. Link to examples

13. Did you know that you can spy on your competitors? Yep! You can see IF your competitors are running Facebook ads AND what they look like. Simply visit their Facebook page, click 'See More' under 'Page Transparency' and then 'Go to Ads Library'. Bob’s your uncle! 

14. Looking for hot leads? Try Hot Jar. A nifty tool that helps you gain insight into how people navigate through your site. It will help you identify ‘dead spaces’ to remove and ‘hot spaces’ to maximise, helping increase conversions on your website. 

15. A website without a Facebook pixel is like a bike with flat tyres. A Facebook pixel will help you get SO much more out of the visitors who come to your website. Make sure you have a Facebook pixel installed on your website and track custom events that are important to you. 

16. Timing is everything. Test different days and times to post your content. We generally find that posting in the evening is far more effective than posting in the mornings or afternoons, however, this may differ for each business. 

17. Use Instagram Stories to showcase the super fun and spontaneous element of your brand. Stories only last for 24 hours, so won’t become part of your permanent digital footprint. Plus, they get far more reach than regular posts. 

18. Sometimes, less is more. Keep your website as sleek and clutter free as possible. Avoid having any extra features that aggravate the user experience or don’t really serve a purpose. 

19. Increase your database by offering a discount, special offer and/or value add piece of content that people have to sign up to receive. Interview your network to find out what people are willing to give up their details for, so you’re not creating a dull offer. 

20. The 4-second rule! How your business’ can help your customers should be clear in the first 4 seconds of visiting a website. If people are confused about the benefits your products and services bring, they won’t buy from you. 

21. Give the people what they want. Use people’s preferences to guide your content decisions. It might not bode well with your brand, but you can totally get away with memes and GIFs on social media. It will help lift your reach and engagement.

22. How is your website’s SEO? Use Neil Patel’s amazing SEO Analyzer to determine your SEO score and to identify what needs to improve. You can also use it to check out what your competitors are doing.

23. Layoff the hashtags. Too many hashtags can lower engagement. You might be tempted to ‘hashtag stuff ‘your posts, but this can often do more harm than good. Aim for maximum of two hashtags per post. 

24. Do I need to blog? Blogging is a form of content marketing that helps increase your Google ranking, builds customer loyalty, improves brand recall and can assist in converting customers. A blog should contain relevant and useful information that helps people. 

25. Digital marketing myth #1 – posting content isn’t important. False. Content marketing helps you tell memorable stories that build connections with you potential customers. 

26. Digital marketing myth #2 – there are too many platforms to keep up with. While this is somewhat true, businesses don’t necessarily NEED to be on ALL platforms. Instead, choose to focus on the platforms where your audience are spending their time. 

27. Digital marketing myth #3 – creating a website ticks the ‘digital marketing box’. Nope. Your website is the first step to helping you generate more sales for your business. Once your website is live, you’ll need an online presence (paid and/or earned media) that engages with people and drives them to your website. 

28. SEO Spring Clean! Remove anything that is slowing your site down. Video, images, old ineffective plugins, etc. Work with your web developer to remove anything that your website does not actually need to help improve its speed 👍

29. “Humans first. Search engines second.” Hitting the green light on your SEO Yoast is great but writing content that talks to humans is better. Quote Source.

30. 🤪 Did you know? Using emojis in your posts increases engagement? Try it out and comment below with your results. 😀 
