1. EAT. No, it’s not something you do at dinner time. [image: 🍽] EAT stands for Expertise, Authoritativeness, and Trustworthiness. It’s how Google measures your website’s quality. Improve your EAT score by writing blogs about your personal experience. Include photos of customers and your products and services to support it.
#SEOTip #GoogleMetric #DigitalMarketing #Marketing #SmallBusinessMarketing

2.    CTA BUTTONS THAT REALLY WORK [image: 👍]: Join us. If you’re managing an online community, your product or service may be built on a collaboration between users. This CTA encourages your customers to be a part of that community and be with like-minded people - and allows you to nurture that lead!
 
#CallToAction #MarketingTip #DigitalMarketing #Marketing #SmallBusinessMarketing

3.     BIG NEWS! [image: 📰] Instagram will now provide a range of new metrics for all types of content, INCLUDING REELS AND LIVE! You can now see Total Plays, Accounts Reached, Likes, Comments, Saves, and Shares for Reels. And for Live, you can see Accounts Reached, Peak Concurrent Viewers, Comments, and Shares! 
 
#InstagramUpdate #InstagramReels #DigitalMarketing #Marketing #SmallBusinessMarketing

4. IMPROVE YOUR SEO TIP #1: Share information about your products and services in different formats. Create a video tutorial showing how to use your product. Or create an infographic of your service in action. If Google thinks your website is helpful, your SEO ranking will soar!
 
#SEOTip #GoogleHack #DigitalMarketing #Marketing #SmallBusinessMarketing

5.  Can’t see what you’re uploading to Instagram on your tiny phone? Good news! You can now post on Instagram from your PC or Mac! Learn how here [image: 👉] https://bit.ly/3p55FWB
 
#InstagramUpdate #SocialMediaHack #DigitalMarketing #Marketing #SmallBusinessMarketing

6.      “You need to be on every social media platform out there!” Said no one, ever. If you’re struggling to figure out which platforms to use, start by tracking where your target audience is spending their time online. Use Google Analytics or surveys to collect your data. Find out which social media platform they use the most, and only use those. 
 
#SocialMediaTip #GoogleAnalytics #DigitalMarketing #Marketing #SmallBusinessMarketing

7.            CTA BUTTONS THAT REALLY WORK [image: 👍]: Sign up. Offer your potential customers something valuable in exchange for their email addresses. With this CTA, you can offer a free trial, an online course, a future event, or even a software product. How versatile! 
 
#CallToAction #MarketingTip  #DigitalMarketing #Marketing #SmallBusinessMarketing

8.    Time for a Google Ads hack! Google Display Network is a cost-effective way to run ads to your target audience. Instead of bidding on keywords, specify who your audience is, and no matter where they are online, your campaign will show to them. Go to the Display Network and then Placements. Sort the list by clicks and look at the top 10. Make sure that you are happy with the websites that are coming up. If not, remove them from your campaign. 
 
#GoogleTip #GoogleAdHack #DigitalMarketing #Marketing #SmallBusinessMarketing

9.   IMPROVE YOUR SEO TIP #2: Google’s SQEG (Search Quality Guidelines) says that a website’s core purpose is to add value or benefit the user. Give your visitors more value by offering a FREE digital product - like an ebook or guide. Now that’s value! 
 
#SEOTip #GoogleHack #DigitalMarketing #Marketing #SmallBusinessMarketing

10. “What should I write for my caption?” Is something you’ll never have to say again! Instagram has added a new accessibility feature that allows you to add automatic captions to Stories instantly. Just tap the stickers icon at the top of the screen, and choose the “Captions” sticker. Easy!
 
#SocialMediaUpdate #InstagramUpdate #DigitalMarketing #Marketing #SmallBusinessMarketing  

11.  Thinking of investing in Google Ads, but worried about the cost? Google Ads are charged on a cost-per-click (CPC) basis. That means that you are only charged when someone clicks the ads. The price of the click constantly changes based on the demand. Use tools like Google Ads Keyword Planner to research search terms and identify cost-per-click prices.  
 
#GoogleHack #GoogleAds #DigitalMarketing #Marketing #SmallBusinessMarketing  

12.    93% of all online interactions start with a search engine. [image: ❓] TRUE or FALSE [image: ❓]  It’s TRUE! This is why it’s so important to invest in proper SEO practices - ranking your website high on search engines can turn out to be the best form of advertising for your product or service. 
#SEOTip #GoogleTip #DigitalMarketing #Marketing #SmallBusinessMarketing  

13.   IMPROVE YOUR SEO TIP #3: Add value to your website by offering advice on your expert topic. You can do this through a blog, video, or even a fun infographic. Not only will it benefit your visitors, but you’ll look like a total BOSS in your field! [image: 😎]
 
#SEOTip #GoogleHack #DigitalMarketing #Marketing #SmallBusinessMarketing

14.  CTA BUTTONS THAT REALLY WORK [image: 👍]: Subscribe here. It doesn’t commit your customer to a purchase. Instead, it invites them to receive updates on your business. Use this CTA to send your members a regular newsletter or blog showcasing your knowledge. This will build a readership AND create connections!
 
#CallToAction #MarketingTip #DigitalMarketing #Marketing #SmallBusinessMarketing

15.         WHERE DID MY DRAFTS GO?!? [image: 😲] If you use Facebook’s Creator Studio’s Library to create and schedule content, you may have noticed that your post drafts have gone missing. Don’t panic! Facebook is making changes to the platform, so the Posts tab will no longer be available. Find your posts in the new Pre-Published tabs. 
 
#FacebookUpdate #ContentCreatorHack
 #DigitalMarketing #Marketing #SmallBusinessMarketing

16.   Google Ads hack! Make sure your Google Ad campaign is tracking conversions CORRECTLY. You need it to make well-informed, data-driven decisions - otherwise, any changes you make to your strategy will be like taking a shot in the dark! Visit Google Ads Help Centre for help articles to get you back on track.
 
#GoogleTip #GoogleAdsHack #DigitalMarketing #Marketing #SmallBusinessMarketing

17.   IMPROVE YOUR SEO TIP #4: Thinking of writing a 3000-word blog about how amazing your product or service? BORING. 🥱 Use images instead! Share photos, graphics, or infographics showing how your business can help your customers. Images are way easier to consume than big chunks of writing. And the more helpful your website is, the higher your SEO will be! Remember to label your image files with the keywords you want to rank for. 
 
#SEOTip #GoogleHack #DigitalMarketing #Marketing #SmallBusinessMarketing

18. Are you currently managing a Facebook group? Now you can invite your members to become a group expert. They’ll receive a badge, making it easier for members to identify their posts and comments. And you’ll get another way to spread information and value to your followers!
 
#SocialMediaUpdate #FacebookUpdate #DigitalMarketing #Marketing #SmallBusinessMarketing  

19.   It’s another Google Ads Hack! Identify which keywords are working and which aren’t. Do this by going to your Google Ads dashboard and selecting the ‘Keywords’ tab on the left-hand side. This should bring up a list of keywords used in your campaigns. Filter by ‘conversions’ to see a list of keywords that generated the most sales. If they aren’t driving conversions, get rid of them!
 
#GoogleAdsHack #GoogleTip #DigitalMarketing #Marketing #SmallBusinessMarketing 

20.    IMPROVE YOUR SEO TIP #5: Who said the blog was dead? [image: 💀] Blogs are a great way to educate, inform and inspire your potential customers. Make sure to write new blogs regularly (at least two a month!) so that your website always has new and fresh content. Stuck on what to write about? Use a content idea tool like AskThePublic.com.
 
#SEOTip #GoogleHack #DigitalMarketing #Marketing #SmallBusinessMarketing

21. Looking for an effective marketing strategy for your restaurant? Collaborate with a local influencer. So offer your influencer a free meal or fee in exchange for a post. Why? Because many influencers have hundreds, if not thousands of followers - loads more people to get your restaurant in front of! 
 
#RestaurantMarketing #MarketingTip #DigitalMarketing #Marketing #SmallBusinessMarketing

22. Keywords. They’re tricky, right? If you’re having trouble choosing the right search terms and keywords for your website, just remember MARKETING FUNNEL! Their search terms will be broad at the beginning of the funnel while they learn about your product or service. As they get closer to the bottom of the funnel, their search terms will become more specific.  
 
#MarketingFunnel #KeywordTip #DigitalMarketing #Marketing #SmallBusinessMarketing 

23. Unless you’re an eCommerce store that’s open for business 24/7, your Google Ad campaign doesn’t need to be ON all the time. Head to the Reports section of your Google Ad dashboard. Click ‘Pre-Defined’ reports and either ‘Time’ or ‘Geographic.’ Then pick either ‘day of the week’ or ‘hour of the day’ to see what days and times you receive conversions. Pause the times you aren’t converting to save on ad spend. 
 
#GoogleHack #GoogleAdsTip #DigitalMarketing #Marketing #SmallBusinessMarketing 

24.  IMPROVE YOUR SEO TIP #6: Include reviews from happy customers to showcase how awesome your business is. Not only does this improve SEO, but it also demonstrates how trustworthy you are to future customers!
 
#SEOTip #GoogleHack #DigitalMarketing #Marketing #SmallBusinessMarketing 

25.  Struggling to fill your restaurant? Try email marketing. Build an email list of people who have subscribed to your email. Do this through landing pages, social media, or offering discounts to previous diners. Then set up automated emails that go out 1-2 times a week. Don’t forget to offer valuable content, like discounts or promotions, to get people to come back.  
 
#RestaurantMarketing #MarketingTip #DigitalMarketing #Marketing #SmallBusinessMarketing

26.  Are you using Google Display ads? These are Google Ads that appear on the sites YOU choose. Being a bit more selective on where your ads show is good branding sense. And having your ads on websites that are most relevant to your industry and audience can most certainly shift your ROI. Learn how to use Google Display Ads here [image: 👉] https://bit.ly/3c5ojIE
 
#GoogleAdsTip #GoogleAdsHack #DigitalMarketing #Marketing #SmallBusinessMarketing

27.  Improve your website’s Expertise, Authoritativeness, and Trustworthiness (EAT) score by highlighting your authority in your industry. Show your visitors that you’re a trustworthy source for advice by telling them what brands you’ve worked with or how long you’ve been in business.  
 
#SEOTip #GoogleMetric #DigitalMarketing #Marketing #SmallBusinessMarketing 

28.   WHAT IS YMYL? [image: 🤔] It stands for Your Money or Your Life. Google uses this metric to describe the impact bad content can have on your business. So make sure ALL your content is accurate and supported by evidence. NEVER make false claims - it could cost you your SEO ranking and credibility!
 
#SEOTip #GoogleMetric #DigitalMarketing #Marketing #SmallBusinessMarketing 

29. SproutSocial.com has put out their yearly update on when the best time to post on social media. And the best days are 🥁 DRUM ROLL 🥁 Tuesday, Wednesday and Friday between 9 am and 1 pm. And the WORST day is Saturday! 
 
#SocialMediaUpdate #SproutSocial #DigitalMarketing #Marketing #SmallBusinessMarketing

[bookmark: _GoBack]30.  HOW DO I WORK OUT MY GOOGLE ADS BUDGET? [image: 💵] Use the Google Keyword Planner to get an approximate cost-per-click. Then pick a budget you can afford - e.g., $500. If your average CPC is $1.50 and you have $500 to spend, divide 500 by 1.50, which will give you a rough indication of how much website traffic you can expect. Then times that number by your average conversion rate to indicate how many leads you’ll get. 
 
#GoogleAdsTip #MarketingTip #DigitalMarketing #Marketing #SmallBusinessMarketing
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